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January 19, 2009

Mr. Clyde Hall

AURORA SPECIALTY TEXTILFS GROUP, INC.
P.O. Box 107

Travelers Rest, SC 29690

Reference: Laboratory Tegt Repart
Lab Tdentification No. 8717
Invoice No. 2107 (Attached)

Dear My, Hall:

One (1) fabric¢ sample, identified as POPLIN FR D68402, was received and teosted in
accordance with the National Fire Prevention Asgsociation No. 701, "SLandard
Methods of Tire Tests for Flame Propagation of Textiles and Filmag, 2004 Bdition,
(Test 1, Small 8Scale)", The results are as follcws:

Specimen Number Regidual TFlamwe Weight Logs

(seconds) ercont.)

i 0.0 20,92
2 0.0 el
<) 0.0 26.01
< Q.0 24 .52
5 0.0 24,18

6 0 ;0 15.24

7 0.0 20.47

8 0.0 2L

9 0.0 21.6%7
10 0.0 15.25
AVG. 0.0* 21.23

*0.0 seconds dindicate no flaming combustion or wolton material (drops) Lhat d<op
to the test chamber f{loor.

The [abric sample submitted meets the minimum requirements of the ahove standard.
The average percent weight loss cannot exceed 40% and the weigh: logsg of
individual specimens cannot exceed mean value plus three standard deviations. Thao
average residual flame cannot exceed 2.0 seconds.

If there are any ¢questions or when we can be of further assistance, please lel us
know.

Sinderely,

Kdrorn . Matkins

KS5M/mr

Al tachmant
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